Digitized by GOOSIG



20

AvoidingJRoom Cancellations.

Ralph W. Mapps, proprietor of the
Sherwood Forest Hotel, Green Lake,
Wis., writes to THE HoteL WoRLD as
follows on a subject that not only inter-
ests the resort hotel operator but the
family and commercial hotel as well:

“The writer reads with much interest
your editorials and other articles, and
has noticed particularly the problems
confronting hotels in general as regards
rescrvations in advance. Our system of
handling reservations, most of which
are made six months in advance, may
be of interest to other resorts and pos-
sibly family hotels in the city.

“Up until three years ago we were
often left with rooms and cottages un-
occupied because at the last minute
families would cancel their reservations.
Since adopting the advance deposit
method we have entirely eliminated it,
and find that people who make reserva-
tions in good faith are more than will-
ing to make the advance payment of
two weeks’ room or cottage rental. The
enclosed contract is the one we have
used for the past three years, and al-
though our season does not open until
May 28th, most all the cottages are re-
served for July and August, and con-
tracts made.”

SHERWOOD FOREST HOTEL 00

Green Lake, Wis........ 19.
“"Your letter of....... 0.0 .. reserving
Room, Cottage, No.......... has been
received.

It is our custom to ask guests to
make an advance deposit amounting
to two weeks' room or cottage rental,
when reservation is made. In your
case this amounts to $..........
gl‘l]all be deducted from your first hotel

1s

Thanking you in advance for your

remittance, Yours very truly,
SHERWOOD FOREST HOTEL CO..
Green Lake. Wis........ 19_..
Recelved of........covnviininnns the

amount of $.......... an advance
deposit of first two weeks Room. Cot-
tage rental. same to be deducted from
first hotel bills.

Your reservation calls for accommo-
dations in Room Cottage No. trom
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THE LETTERHEAD.

Good Example of Summer
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MINOGQUA.
10.
TOMAHAWK.

OSHKOSH.
16.
POND DU LAC.

EBHOSHA.
T0
CEICAGO.

THE AUTO ROUTE.

(Follow the numbers.)
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' Resort Advertising

A good piece of resort -advertising

. always appeal to the operator of a resort

hotel, whether summer or. winter, and
Tue HoreL WorLp offers no apologies
for devoting so much space to the cir-
cular issued by Koerner’s Spider Lake

" Resort, believing it will be of interest

to not only resort proprietors but to
commercial hotel men as well.

The illustrations, the advertising text
calling attention to the attractions of
the resort, the letters to old patrons and

- to fnquiring tourists, and even the letter-
" head, are all presented in a manner to

catch the eye and interest the reader.
The circular consists of six pages,

the first page containing the letterhead,

and on it the letters, follow-up matter,
etc., are typewritten or printed in imita-
tion typewriter; next follows the two-
page spread, in the center of which is
neatly displayed reading matter descrip-
tive of the resort; page four is the one-
page group illustration, with the fine
“mess” of fish shown in the lower right
corner; page five is another one-page
cut, showing twe landscape views and a
a map of the region about the resort; on
page six is a resume of information use-
ful to the would-be guests, giving parti-
culars as to railroad facilities, auto

" routes, boating, fishing, bait, tackle,
- fishing seasons, and other facts the

fourist likes to know before going to a
resort, and also on this page at one side
appears the auto route table shown here-
with.

Altogether, when it is printed on
good paper, - with good ink and good
presswork, the produet is an attractive

- piece of advertising that ought to draw

the business,
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Koerner's Spider Lake Resort on the
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